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LAST FLAG OFF DANCE 
AT TARABA STATE
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AJEKALAGA, DEKINA LGA, 
KOGI STATE

OBI-DATTI 
TV PROJECT
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DAUSU WARD, TOTO LGA,
NASARAWA STATE.

OBI-DATTI 
TV PROJECT















PHASE 1

DURATION: 
JULY 22ND - 31ST, 2022 

PVC REGISTRATION 
& MEDICAL BILLS

COLLABORATING 
SUPPORT GROUP SCOPE

40 OUTREACHES 
IN  STATES23

APPROXIMATELY  8,526
TOTAL REGISTRATIONS NEW PVC 

AND TRANSFERS COMPLETED          

MEDICS FOR PETER OBI

NORTHERN COALITION FOR PETER OBI

PETER OBI SUPPORT NETWORK            

Total Sum Raised and Disbursed    
N8,091,400

DM4GG 

TOWARDS THE ACTUALIZATION OF THE
 OBI-DATTI PRESIDENTIAL TICKET

 FOR A BETTER NIGERIA

CONTRIBUTIONS 
AND ACTIVITIES 

PHASE 1  
       

PHASE 2 
       

PHASE 3 
       

N 8,091,400

JULY 21 - 31 
2022 

N 11,722,060 N 31,228,088

AUGUST - NOVEMBER
2022

NOVEMBER - FEBRUARY 
2023

TOTAL AMOUNT 
DISBURSED(N)

TOTAL AMOUNT 
DISBURSED(N)

TOTAL AMOUNT 
DISBURSED(N)

TOTAL = 
N 51,041,548

Approximately    

Operational 
Expenses 

Website, 
IT/Graphics Needs; 
Money Transfer Fees, 
Courier Fees Etc)   

N1,500,000>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>>

BALANCE IN 
ACCOUNT AS OF >>> 02/21/23 N1,308,293.11       

PVC Registration and 
Medical Outreaches 

Grassroot Voter
 Sensitization and Rallies

INEC Advocacy for Credible Elections,
 Door to Door and OBIDATTI TV 

Grassroot Voter Sensitization and
 Education Campaign, Radio Jingles,

 Polling Unit Canvassers 
Recruitment and Mobilization.



TOTAL : 
N11,722,060 

PHASE 2
E V E N T D U R A T I O N A M O U N T R A I S E D / D I S B U R S E D

 Southern Kaduna Grassroot 
sensitization, voter education 

through medical outreach, market 
outreaches and town hall meetings

in 7 LGA in Southern Kaduna . 
 

Saturday September 10,2022
 to Friday September 16, 2022  

Northern Coalition
 for Peter Obi 

S U P P O R T I N G G R O U P

Total raised: N2,367,050
Disbursed N3 million   

N3,000,000 

T O T A L D I S B U R S E D

 October 1 Rallies in support 
of PO/LP for sensitization/voter 

mobilization  S U P P O R T I N G G R O U P

1OTH OCTOBER, 2022 

Obiduction (Lagos) Save
 Nigeria Group (NYC)  

N850,060
 Obiduction; $395 (us);  250 Pounds Banner, 

150 Pounds  Regisration@ 
N685/$1  850,060  

 

S U P P O R T I N G G R O U P T O T A L D I S B U R S E D

Campaign apparels - T shirts, 
face caps, aprons, stickers and 
flyers; Donors donated in kind

- apparels in lieu of money
except Dr CN (N270K for banners)  

SEPTEMBER - DECEMBER, 2022  

Northern Coalition 
for Peter Obi 

N4,470,000 Worth Of Campaign 
Materials In Phase 2 

N4,470,000 

S U P P O R T I N G G R O U P T O T A L D I S B U R S E D

Delta (POSN), Bayelsa (POSN), 
Benue (TBN), Bauchi (UpNorth, 

Anambra (Team OHO) N1, 624, 800 

OCTOBER - NOVEMBER 2022 

POSN, TBN, UpNorth, 
Team OHO 

Raised N1,330,000 and 
disbursed N1,624,800

S U P P O R T I N G G R O U P T O T A L D I S B U R S E D

N700, 000 

SEPTEMBER 2022 

S U P P O R T I N G G R O U P T O T A L D I S B U R S E D

N1, 077, 200 

OCTOBER - NOVEMBER 2022 

POSN, TBN, UpNorth, 
Team OHO 

Grassroot Canvassers Recruitment 
And Training; Medical Outreach

Prior Event 
POSN, Docs4PO

Disbursed N500K (POSN); 
N200K (DOCS4PO)  

To raise income through sales at
DM4GG  online market for UK/US

audience(100 T shirts each) 

Disbursed N480,000 
(UK bound Tshirts); 

N597,200 for US bound shirts 

T O T A L R A I S E D / D I S B U R S E D



PHASE 3

1. Engaging INEC For Credible 
   Polls

2. Grassroots Sensitization/Polling Unit
    Canvassers Recruitment and Training 

2a. Door to Door in 3 Northern  States 
2b. Obi-Datti TV Viewing Project in 10 
       Northern States 
2c. Polling Unit Canvassers Recruitment, 
      Training and Mobilization in 7 Northern
      states  

2d. Polling Unit Canvassers Recruitment, 
      Training and Mobilization in 4 Northern
      States

3.  OBI-DATTI Campaign Materials  

4. PVC Collection Campaign  

5. Jingles  

AMOUNT RAISED 
($)   

AMOUNT RAISED 
(N)   

TOTAL AMOUNT 
DISBURSED (N) 

TOTAL AMOUNT RAISED 
PROJECT SPECIFIC (N) 

RECIPIENTS

1,630,000 2,814,000 1600 
(N1,184,000) 3,675,000 

5,610,000 15,067,82212780.84 
(N9,457,821.60) 16,511,500 UPNorth 

Ambassadors 

UPNorth 
Ambassadors 

POSN

DOOR TO DOOR 
FOR PO

850,000 1,756,500 1,000,000  

500,000 981,000650 
(N481,000) 16,511,500 

4,550,000 10,640,2008230
 (N6 090 200) 9,469,971  UPNorth 

Ambassadors 

PRAWA civil society group 
(Received N1 million; refunded 

N388,383 unutilized funds)

1225 
(N906,500) 

N500K to PCC; 
N500K to Big Tent

5,700,000

5,792,000

4,070,000
949,500

UPNorth 
Ambassadors 

TOTAL        
31,259,522 

TOTAL        
31,268,088 



Endocrinology,Diabetes and 
metabolism Fellow at Marshall 
University,West Viriginia  
MIT Certified Blockchain consultant 

Dr.Chukwudi Muojieje,MPH
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